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INTRODUCTION

'In business you don’t get what you deserve, you get what you
negotiate’ And for effective negotiations to take place, whether
internal or external, competence in spoken and wriiten skills is
essential Distortions and misunderstandings would occur if
messages are not spoken or written succinctly; and, external
communication presents the special difficulty that the person
at the other end of the communication channel is often somebody
one knows little about and whose communication methods one
has no control over

Of greater concern for most people in the business discourse
community, is that a considerable demand is made on
communication skills in writing, Whether in short or long written
documents, one has to express oneself clearly and unambiguously
and at the same time put forth succinctly a convincing argument
to persuade one's audience. It is with much difficulty that most
writers, even the good ones, achieve this level of interaction.
Also, a lot is at stake for companies whose writers fail to “deliver
the goods” because of the writers' linguistic deficiencies or their
inability to write concisely and persuasively And for writers
who have deadlines to meet, their writing task becomes even
more formidable and stressful because of the need to write effectively
within a given time frame. It is important therefore for a writer
at all times to have as his target “a crisp and economical style,
well suited to its purpose, and therefore good” (Little, 1983:15),

Trainingin improvingwriting skills or business communication
skills should therefore cater to meet the sperific needs as discussed
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above and it is against this backdrop that the present study is
undertaken.

THEORETICAL PERSPECTIVES

Over the years there have been several approaches to discourse
analysis of written texts. Early works on discourse analysis
concentrated on distributional analysis of syntactic structure
and the Jikc. This investigation was esscntially based on the
senience, as proposed by Harris (Philips, 1989) Ilarris hcld the
vicw that syntax could be established through disitributionai
analysis at the merphemic level It followsthen that the structure
ol discourse could be undcrstood by a distributional investigation
of syntactic structures

Sinclair and Coulithard (1975) however, speak of a hierarchy
of levels of organization. I'hey argue that it 18 not possible te
predict from the nature of a syntactic category preeisely whal
its role will be at the level of discourse. A hierarchy of levels is
postulated hecausc the categories at cach proposed new level of
organisation would be made “available for recombination in ways
pcculiar Lo the higher level to create new categories which are
different in kind” (Philips, 1989.10) The anderlying assumption
to this appreach is that linguistic events, spoken or written,
are interactive in nature Sinclair himself states that “Discourse
Analysis is emcrging as a body ... that places centrally the
interactive aspcet of linguistie events” (1980:253). IL has also
been argucd by Tadros whose work was on linguistic prediction
in economics texl that certain inleractive features are “inescapable
aspects of the structure of texthooks” and need attention in any
investigation of discoursc.

The view that the written text is interactive in nature has
been adopted by a number of analysts. Sinclair (1981) posits
that lcarners are requircd to reconstruct that very nature eof
iateraction and can enly do so if given an adequate knowledge
base ofhow these intcractive featurcs operate within a text. He
stresses that interaction is present in written d:sceurse to the
cxtent that thecre exists two participants — the writer and the
reader, who arc overtly or covertly engaged in communicating
ideas. Sinclair's thesry that attempts to bring together both
spoken and written diseourse is based on the assumption that a
picce of language cun be desembed at one and the same time on
two lancs of discgurse — ‘interactive’ and ‘autonomous’ While
the first plane of discourse 1s concerned with liaisons belween
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the writer and reader, thc latter deals with the recording of
experiences.

Other writers, such as Widdowson (1979) and Tadros (1985),
support the vicw that written texts havc obvious interactive
featurcs that should not be ignored. According to these researchers,
the writer assumes hoth the roles of the addresser and the
addressee and incorporates the interaction within the encoding
process itself Intcraclive features of discourse were also examined
by Cooper {1982). Two of these are discussed by Tadros (1985)
The first example of interactavity 1s ‘commitment’ Every proposition
made in a piece of text is a commitied one, unless expressly
stated otherwise by the writer This commitment is accepted by
the reader who then makes certain predictions based on this
interaction, ‘Orientation’, the other interactive feature, is discussed
in terms of both the message and its reception. The writer is
said to oricentate the reader towards the rendered message by
means of ‘Instructing’, ‘Informing’ and ‘Reporting’ The rcader
is oriented towards the reception of the message by the writer
through ‘Focusing’ and ‘Glossing’ (ibid. 3).

However, rescarch with regard to the interactive nature of
written texts has thus far merely attempted to explain the nature
of the interactive relationship that exists between the writer
and the reader ‘Tadros (1885 3) argucs that these appreaches
fail to “deal with the mechanies by which the interaction is
produced” Furthermore, no attempt has been made to recommend
any precisc ‘categories’ for intevuction in discourse. Tadros suggests
a hierarchical model which makes precise the notion of interactien
and identifics scveral signals in a written text that interact
with the reader using the notion of “prediction”, Six categorics
of prediction which are ‘enumeration’, ‘advance labelling?, ‘reperting’,
‘recapitulation’, ‘hypotheticality’ and ‘question’ were identified
in the setected corpus (ibid 14)

Tadros makes the assumpliion that the written text is interactive
since there s more than on¢ participant, namcly, the reader
and the writer ibid: 3) Another assumption that underhties the
notion of interactivity in written texts is that the writer 1s in
agrecement with the propositions cxpressed in the text, unless
he signals otherwise by using specific devices such as ‘reporting’,
‘hypotheticality’ and the other categories suggested by Tadros
as described in the preceding paragraph. The notion of prediction
thus involves a commitment at onc point in the text to the
eccurrence of another subsequent linguistic event. It 1s binding
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to the extent that the wnter is committed to what he has said
he would de by the signals he uses. It is by virtue of these
signals the writer uses that the reader recegnises the commitment
made.

Although Tadros offers evidence that texts transcend the
mere organization of propositional content, that the writer does
not simply prescnt facts and ideas to the reader, but is concerned
with what should be vnderstood and accepted, she fails to provide
evidence of how a reader may be oriented towards a certain
thought expressed by a writer The nature of the interaction
cstablished between the readcr and writer has received very
little explanation. In her attempt te ¢xplain the nature of interaction,
she outhined some interactive features that are present in texts
which she calls “predictions” of texts that signals that the writer
is committing himself to a proposition The fact that a reader
can interact with a text without being overtly cued in has largely
been underestimated. Tadros’s evidence was furthermore based
on a corpus of a full-length Economics text book. This is evidence
derived from within an scademic setting which is not representative
of the business discourse community To this end, this study
aims to study business reports and in particular company profiles
written as part of business proposal reports, to elicit information
on the notion of “orientation” in such texts and to identify aspeccts
of its interactive features to make precise the notion of interaction
for pedagogical purposes.

PURYPOSE OF TRE STUDY

This is a prehiminary study on the notion of “orientation” (Cooper,
1982) as an interactive feature in written business texts
“Orientation” involves two esscntial aspects of interaction The
first, is the intended “message” and the second is the reaction
to it, that is its “reception™ In other words, the means by which
the writer orientates his recader toward his message and toward
the reception of the message arc the key censiderations of the
nature of interactivity under investigation here However, since
the study 1 merely a preliminary investigation on the notion of
“orientation” in business texts, it focuses mainly on how ‘adjectives’
crcate intcractivity between the writer and reader in business
texts. It also aims to suggest some categorics for the interaction
produccd by the adjectives identified in the corpus. In addition,
some typical features and patterns of the lexical items under
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scrutiny are identified to offer pedagogical insights into the
teaching of writing of business texts.

METHODOLOGY

Four ‘company profiles’ of a foreign-owned IT company (Information
Technology) form the corpus of this study The company profiles
are a sub-section of proposals written for the promotion of the
company'’s products. The company deals with computer equipment
ranging from PCs to very large mainframes. [t has several service
centres in Peninsular Malaysia, such as K.L., Pulau Pinang,
Johor Bahru and other strategic business centres in the country

The four ‘company profiles’ were scanned and a frequency
count of all the adjectives used in the texts using computational
analysis, was carried out. The corpus yielded a collection of
some sixty-four (64) examples of adjectives that were found relevant
for this study For the purpose of this study these adjectives
would be referred to as “interactive adjectives” These adjectives
retrieved from this corpus were analysed for common characteristics,
if any, in terms of semantic patterns. Each “interactive adjective”
was studied to see if similarities of semantic patterns in relation
to the interactive nature of the adjectives under scrutiny, could
be established.

RESULTS AND DISCUSSION

An initial inspection of the role of the “interactive adjectives”
in creating reader orientation reveals that there is more than
one pattern inherent in the texts. Three broad categories of
“reader-orientation” created by the adjectives are observable in
the selected corpus. This classification is of course not entirely
exhaustive. Neither can the adjectives identified fall neatly into
the suggested categories. There would indeed be some overlap
but each example has to be seen in relation to the context in
which it is used. In other words, each word has to be analysed
in terms of the effect it has on the reader

The Collins Cobuild English Grammar (1990) identifies two
main types of adjectives. “qualitative adjectives” and “classifying
adjectives”. “Qualitative” adjectives, as defined by the dictionary,
identify a quality of someone or something while “classifying”
adjectives group words according to the class they belong.
“Qualitative” adjectives are gradable, which means that “the
person or thing referred to can have more or less of the quality
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mentioned” (ibid: 65) and the way you can indicate the amount
of that quality someone or something has is by using either
submodifiers such as “very™ or the comparative or superlative
forms. “Classifying” adjectives are not gradable since they inerely
place a certain word in a class. Ag such these group of words do
not have comparatives or superlatives and are not normally
used with submedifiers such as “very” or “rather”

“Classifying” adjectives, as defined by the Cellins Cobuild
English Grammar, are not investigated in this study and therefore
not part of Lhe corpus material in this study These groups of
words merely jdentify the function of the adjective and therefore
are regarded as words that do not interact with the reader The
adjectives that form the corpus of the study are the “qualifying”
adjectives (Table 1) — adjectives that orientate a reader toward
a particular notion that a writer intends to convey

Table }
firm (29) major (8) well-known (7) full (28)
appropriate (4) vital (25) paramount (15) active (18)
unique (3) positive (3) limited (16) fundamental (5)
Jatest (10) proven (19) immediate (6) only (17)
wide {18} highest (27} first (19) best (28)
greater (22) high (24) widest {10) third (4)
most {20) entire (14) luvrge (28) Jargest (37)
sceond (16) vigorous (24) overy (27} extensive (13}
great (18) almost (17} maximum (25) significant (22)
each (13} rapid (26)
advanced (15) changing (22} flexible (28)
improved (1) leading {19) adaplLable (5) praposed (9)
increasing (13} differcnt {4) commilied {1R) booming {63}
specific (3) wecll-maraged (3) decreasing (13) continuoiis (29)
agsured (3) oxpanding (25) competitive {27) matured (2)
expert (12) expected (7) dependabla (24) dedieated (10}
responsible (9) rasponsive (13)

The “analifying” adjectives (adjectives of interaction) in this
corpus reveal some variations in the semantic patterns and can
breadly be categorised under three main categories, The three
categories of reader orientation chservable in the corpus are:
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Category [ Emphasis

Category I — Degreeand extent

Category III - Value-judgement
CATEGORY I

The first category of orientation is that created by adjectives
that indicate “emphasis”. Quirk et al (1985: 447) classify some
adjectives as 'emphasisers’ and see Lhem as different

of degree because they “add to the force" of the word modified.
Adjectives have been classified as adjectives of “emphasis” in
this study, based on two important criteria The first is where
the structure has the identified node which demands either a
singular or plural noun that it emphasises, followed by a
prepositional or linking device. For example, the adjective “firm”
followed by the noun “supporter”, as in the lexical structure.
“ABC Co. is a firm supporter of ..” The second ¢criteria is where
the writer makes a non-detached proposition which not only
emphasises his point but requires a commitment from him to
offer evidence for the point made, as in this citation

“ABC currently employs over 100 people in Malaysia
and is a very firin supporter of the NEP (National Economic
Policy). ®ur customers number over 100, among whom
are well-known names such as. Dewan Bandaraya,
Universiti Utara Malaysia, and ITM. ” (company profile,
4:1)

The two adjectives (firm and well-known) in the citation
given above satisfy the criteria given to qualify as adjectives of
“emphasis” The adjective “firm” for instance indicates the strength
of company’s support of the NEP The writer then provides
evidence of this by enumerating the names of local companties
and institutions which provide evidence ofth e company's atherence
to the policy The adjective *well-known” also qualifies as an
adjecilive of “emphasis” as the names of the firms and institutions
mentioned as the company’s custamers are indeed “well-known”
to most Malaysians and especsally to readers of this particular
kind of document.

Adjectives of “emphasis” found in the data are listed n the
table below* (Frequency counts are given within parentheses)
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Table 2
firm (29) major (8) well-known (7) full (28)
appropriate (4) vital (25) paramount {15) aclive (18)
unigue (3) positive (3) limiled (16) fundamental(§)
latest (10) proven (19) immediate (6) enly (17)

Below are further citations of adjectives of “emphasis” identified
in the corpus,

) [ ABC's custamers in Malaysia are ugers of the full range of ABC equipment
from PCs to very large mainframos.

2. ABC's hecadquarters are located in Loadon, Englund. Its pripcipal
manufacturing and development centres arc in Europe and the USA.

3, With E&D expendituse of R$215 emilion in 1990, we are e @urior cvnlzibutor
to Burope's technological base and sur research and development and
manuflacturing facilitics are amnng the most advanced in Europe.

4. In 1986, ABC embatrked an its quality pregrammes by petting & continuous
improvemont process inte practice ncross the whole campany, one not
limitod to the manufacturing lunclion

Looking at the above sentences, we find that the writer has
orientated the readcr towards his message through his own
evaluation of his proposition The writer then gives authenticity
to his proposition by providing evidence. The reader, therefore,
is not required to evaluate because the evaluatien has leen
done. Neither is the reader reauired to predict any information
because the information given is authenticated by the writer
himself More importantly, one necds te look at the overall effect
these adjectives of “emphasis” have on the intended reader The
desired effect the writer wishes Lo have through the use of
these adjectives are twofold. Firstly, the writer wishes to convince
the reader about the strength of the company’s involvement in
or cemmitment Le this particular business activity, as seen in
the use of words such as “firm”, *only” ®active”, etc. Secondly,
the writer wishes to convince the reader that the company is a
major player in the world of computers, showing that they do
net have a “limited” wut “full-range” of products that they are
dealing in.
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CATEGORY II

The second category of orientation is the notion of degree. To a
large extent these words are gradable and can take on either
the comparative or superlative form. The criterion used to classify
adjectives of degree is that of the personal commitment the
writer has to his ideas. He does not detach himself from the
proposition expressed. In fact he makes his assertions based
either on facts or his own assessment of the propositions made.
The following table lists the adjectives of degree or extentidentified
in the corpus.

Table 3
wide (18) highest (27}  first (19) besat (28) greater (22)
high (24} widest (10) Lhird t4) mosl (20) entive (14)
large (28) largeal (37) mecnnd (16) vigarour (24)  every (27)
cxtensive (13) great (18) nlmaost (17) maximum (25)

significant (22)  cach (13) ropid (26

The adjectives of Jepree can either be exact such as ‘first’,
‘third’, ‘second’, ‘every’ or inexact, such as ‘a large number’,
‘extensive’, ‘almost’, ‘wide’. They can also take a superlative
form as in ‘largest’, ‘widcst’, ‘highest' Below are some citations
from the corpus which illustrate “reader orientation”

Table 4

a, ARC's customers in Maloysia are users of the full range of ABC equipment
from PCs Lo very large mainframea. More than 30 DRS6000s and DS3000s,
our Nagship UNIX systems, are now inxlalted in Mnlaysia since June 1990.

b. ABC has hardwate servicc ngreements with third parly service vrganigations
te wervice ABC clients Lhroupthout the country ThiR ensures nalion-wide
coverage ol ABC installed sites in Mulaysia.

c. We have heen honoured in 1990 with Lhe nward of the NCC gold medsa), onc
of Lhe highes) awards offered in the training world.

d. These are derived from aur strategion of (ocuxsing on rpecianlist mnarkels, a
policy of mequisitior and jainl venturcs value.ndding partners, o Latal open
syatems approach together with vigorous growth of our scrvice busincss..,

e. ...we arv Lhe Lhird largest supplier of information systems.

...we arc the [irat information techsology cnmmpnny in the world o offer open
systems an our enlire range of processing sysicms from personal comnpuicrs
main frame servers
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In the examples cited above, each of the adjectives denote
some degree either cxact or inexact, In (a) above, the adjective
‘large’ modifies the noun ‘mainframes’, but it orientates the
reader by assuming the reader has some knowledge about
computers. The use of the word ‘large’ in this context informs
the reader that the company deals in powerful high-end computers.
Further evidence provided by the writer, such as the naming of
the computer system, ‘Unix’ merely confirms the use of the
word “high-powered” computers.

Similarly in (h), the reader is orientated towards the writer’s
message by the use of the word “nation-wide” This gives the
extent of the “coverage” and therefore falls within the category
of adjectives of degree. Here again, the collocate “nation” assumes
that the reader accepts the writer’s view that the coverage is
indeed ‘wide’ The writer merely glosses over these propositions
by shifting his idcas onto the reader The onus is not on the
wriler to confirm his propositions, but as in examples {d) to
above, 1s on the reader who might have two options to consider
First, the reader could accept the proposition as fact. The other
option is for the reader to validate the proposition by confirming
it with another source. Most often, however, these propesitions
are taken as facts presentcd by the writer based on the assumption
that the writer would have authenticated his facts before making
the assertiens, Thus the use of these words within the context
mentioned have subtle oricntatiens on the reader

CATEGORY IT1

This final category of oricntation is that rendered by a group of
ad)ectives that ofler

are essentiit for this, The first is that the writer makes a preemptive
quality judgement of the proposition put forth by him. The reader
is therefore orientated towards his message because the reader
has to rely on thc judgement rendered by the writer, as in
flexible management’, well-managed company’, ‘high-value business’,
etc. The writer has qualified his ideas and has therefore preempted
the reader in making judgements in relation to the proposition
made. The sccond criterion 1s that the writer does not specifically
detach himself from theideas presented. In fact there is a qualitative
judgement embedded in the proposition expressed without a
need to provide evidence about the stand taken
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The qualifiers are of three types. The first is Lhe set of
adjectives that describe a state of change or process. Most of
these adjectives end with
group of adjectives that are active and not static in nature. For
example, adjectives like ‘a changing market’, ‘the leading
technological company’, ‘Lueming business’, ‘declining/increasing
profits’, ‘expanding’, etc.

The second type
ed”, and most of these are formed from verbs, such as ‘improved’,
‘proposed’, ‘established’, ‘advanced’, etc. The third type is the
group of adjectives that are also formed from adjectives but do
not end with an “.ed” They can also be formed from nouns.
They also reveal that they are dynamic and active in nature,
Most of these words normally are preceded by submodifiers to
emphasise the adjective, such as ‘readily adaptable’, ‘most flexible’,
‘very successful’, ‘quite consistent’, ‘very strong’, ‘most active’,
etc.

Here is a list of adjectives that orientate the
reader by offering value-judgements.
(The frequency is given within parentheses)

Table 5
advanced (15) changing Nexible (28)
impraved (4) leading (19) adaptable (5)
proposcd (9) increnxing ¢ 14) different (4)
commitled (18) baoming (6) specific (3)
wel)-managed (§) decrenring (3d) cantinuous (29)
assurcd (3) cxpanding (25) competitive (27)
matured (2) experi (12)
expected (7) dependsble (24)
dedicated (10} rcaponsible (9)

respongivo (13)
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Each of the following sentences demonstrates the points
mentioned above

Table 6

a.  Ourfocuson verlical industrics and dedicated locally cancentrated resovrecs
combine to give us maximum Mexibility 1in our ability to mecel chaaving
market reguirements.

b.  @ur TE®M programme aims Lo create a campany culture in which customer
care and gopligugus improvement are of paramount importance.

c. Completian of the merger of ABC and Nokia Data, (he leadine information
technelogy company in Scandinavio.... formatien of Sorbus joinl venture
company with Bell Atlantic Business Systemg INC. of the USA to provide

fotal mapaged services in western Eurape.

d.  Ia February 1991, ABC acquired a &%% shurcholding in CFM, a (gading
facilitics management company.

e. Both planis make cxtensive usc of just-in-time and flexible manusiacturing
techniques which heip 10 raise tho company's compelitivencss and make it
more IeSQUDNsiYe 1o market necds. ABC's advanced manufacturing facilitics,
particularly at Ashton, have hecn reoognised throvgh & numbcer of awards.

CONCLUSION

This preliminary study has demonstrated that the writer, in
presenting his facts and ideas to his reader, tries to orientate
the reader towards understanding and accepting his points of
view The writer docs this by informing through persuasive
arguments and in turn winning the reader ts his side. To note
of course, s that this study focussed on the use of adjectives by
the writer to achieve the goal of reader orientation. Farther
studies should be carried out to provide ample evidence of how
writers persuade, cajole and convince readers. Research can be
further based on other interactive lexical items, such as adverbs,
verbs etc., that omentate the rcader in written texts. This study
focusses mainly on the use of adjectives in business texts at a
textual level only Further rescarch needs to be dircected towards
analysing the social impact these words have on the reader and
the business tommunity as a whole.

The notion of reader orientation alse has some pedagogical
significance and petential. {i1s important for any language teaching
programmes, especially writing programmes, te develop in their
learners the skills of orientation that would help both thawr
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reading and writing. Many writcrs simply present their facts
and ideas without knowing how to exploit the interactive features
of texts. They fail Lo argue convincingly simply because they
are unabie to distinguish between what a writer feels and thinks
and what he says to win others to his side, when making
propositions. Although this study looks at only onc sectien of
business proposals, mainly ‘company profiles’, the evidence gathered
signals the importance of making learners aware of the interactive
features of texts and the notion of “oricntation” in texts. Further
research should be carried out vn other business texts, such as
progress reports, feasihility studies and the like to offer greater
insights into this area for learners to use in their own reading
and writing tasks.

With computer analysis oftexts, the study of language behaviour
has become more feasible, where large texts can be studies for
its distinctive features. It opens the door Lo & study of real
language in use, where instances of use are not based on intuition
but on the availability of objective cvidence

These findings have interesting implications and potentiully
important applications. [t is imperative, hewever, to ascertain
how genre specific these findings are and to what extent these
suggested features throw light on the notien of interactive lexis
in the target gcnres., It is also necessary to study in detail the
nature of the interactive relationship of the lexical items identified
and to what extent this analysis of texts contributc towards the
facilitation of writing for specific purposes. Traditiorally, linguistic
investigation has been limited to short texts and whatindividuals
themselves can experience and remember. Hewever, with the
advent of the computer and the provision of effective seftware
for text analysis, large Quantities of data can now be systematically
processcd. The examination of large texts corpora presents a
quality of evidence¢ once not available. The evidence compiled
objectively from large text covpora is huge and reliable and
provides instances that can be offcred as genwine instances of
language in use (Sinclair, 1991). Any instance of language in
use should be represented in its surreunding context. Examples
must be viewed within its textual ‘naturalness’, in other words,
care must be exercised not Lo present as an instance of alanguage
in use, “some combination of words which cannot be aitested in
usage” (Sinclair 6)

Finally, it would be intercsting to replicate the present
investigation on other genres to find eut whether the categories
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of “erientation” based an this study of adjectives are generslly
applicable.
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